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Nonprofit Name 
Content Marketing Strategy 2026
___________________________________________________________________

1) Define the purpose and goals of your content marketing strategy.
Write a short statement about why your organization is using social media and list the goals you hope to achieve over a 12-month period. For example:
· To increase online brand awareness 
· To improve community engagement 
· To increase referral traffic to your website
· To generate leads through call-to-actions (CTAs), such as email subscribers, event attendees, volunteers, social media ambassadors, etc.
· To convert followers into donors
2) Clarify your target audience on social media.
Write a short statement about who your nonprofit wants to engage on social media. Is it new and current donors and supporters, volunteers, corporate sponsors? 
List which social media platforms your nonprofit has an active presence on and how many followers you have on day one of your content marketing strategy. Including the date allows you to track your progress over time. For example, as of January 1, 2026, Nonprofit Tech for Good has an active presence on:
· Facebook (Page): 110,767 followers
· Facebook (Group): 3,300 followers 
· LinkedIn Page: 24,320 followers
· Social Media for Nonprofit Organizations LinkedIn Group: 201,045 members
· Online Fundraising LinkedIn Group: 63,142 members
· Website & Email Marketing for Nonprofits Organizations: 3,212 members 
· Artificial Intelligence (AI) for Nonprofit Organizations: 1,831 members 
· Instagram: 77,700 followers 
· Threads: 11,500 followers 
· X: 726,100 followers 
· Pinterest: 24,600 followers 
· Bluesky: 3,700 followers

Total followers/members/subscribers: 1,251,217
3) Develop 3-5 content topics to post and discuss on social media.
In addition to creating content relevant to your mission and programs, develop 3-5 timely content topics to post and discuss on social media. For example, a food bank could focus on:
1. The high cost of food due to inflation
2. The rise of food insecurity due to cuts in SNAP
3. Advocating for home food delivery to seniors
4. The impact of federal budget cuts to SNAP
5. Offering summer meals to low-income students
4) Define your nonprofit’s brand.
Clarify the importance of branding on social media and that your nonprofit’s brand includes your logo, social media profile pic, typography, color, tagline, and tone of voice. 
Create a branding kit to ensure the consistent implementation of your brand both within your organization and with the media, funders, sponsors, ambassadors, etc. [Canva Branding Kit templates][Nonprofit Tech for Good Branding Kit]
5) Fund a budget for your content marketing strategy.
Create a Content Marketing Budget (Excel) that lists how much your nonprofit plans to invest in your content marketing strategy over a 12-month period. Tools to include:
· Photo editing & graphic design tool (Canva Pro)(Canva for Nonprofits)
· Infographic design tool (Venngage)
· Video production & editing tool (Pictory)
· Professional graphic design (Upwork)
· Scheduling & analytics tool (Buffer)
· Social media advertising 
· Training & education
· MISC: Meta Verified, LinkedIn Page Premium, freelance writer, subscription to ChatGPT, Gemini, or Claude, etc.
______________________________________________________________________________
6. Add a content marketing plan.
Write a short statement about the importance of content marketing to maximize your nonprofit’s organic and paid reach on social media. 
Decide how much content your nonprofit is going to create on a monthly basis and schedule it in a 12-month editorial calendar. For example:
· Two blog posts or news articles
· Two call-to-action promo graphics
· Two stat and/or quote graphics
· Two individual photos or sets of photos for social media, blog posts, etc.
· Create two videos (live, short-form, mixed media, etc.)
· Publish quarterly impact reports (February, May, August, November 2026)
· Create an infographic series (September 2026)
7. Track and report success.
To ensure that your organization’s decision-makers invest in your content marketing strategy, report Content Marketing Success (Excel) on a monthly or quarterly basis. Alternatively, use a third-party reporting tool, such as Buffer and/or Google UTMs.
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